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RESEARCH ANALYSIS REPORT - 2026

Financial Literacy &
Wellbeing Among European Youth

Research findings from a survey of 102 young Europeans across 15+ countries — examining

financial knowledge, behaviors, confidence, and future outlook.
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GET INVOLVED

To shape a future where every young person has the necessary tools to move forward actively,

knowledgeably, and with confidence in their choices.
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| Executive Summary

A Generation That Knows More Than It Can Do: Young Europeans are digitally engaged and financially aware at a surface
level — but lack deeper analytical knowledge, income stability, and trusted guidance channels to build long-term

resilience.

i 94% 67% 577 ® 40%

SIMPLE INTEREST COMPOUND INTEREST MOVING ABROAD SCAM EXPOSURE

Understand simple calculation Suffer critical drops in long-term Considering relocation to pursue Have been targeted by digital

logic perfectly. yield understanding. career goals. fraud attempts.

The Core Tension: Young Europeans understand basic financial concepts but face structural barriers — low income,

family dependence, and lack of trusted guidance — that prevent knowledge from translating into action.
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Background & Contexi

Research Design & Purpose Key Survey Cohort Metrics

W
4

Understand the financial literacy, behaviors, attitudes, and

future outlook of young people across Europe to inform 102 Ze2 17-30 &
educational programs, policy, and support services. RESPONDENTS AGE METRICS
Full survey cohort size Concenfration: Greece (~70%)

@ structured electronic surveys spanning 7 target modules.

@ Analyzing structural traps (e.g. European economic .
15+ € ~857 =

EU COUNTRIES STUDENTS

Tailored framework fo build modular education strategies. Biverseegionwide reach Maljority status In higher edu

conditions).
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Who Are These Young Europeans?

£ (¢ Age Distribution ® § Income Distribution

Ages 17-20 m No income

Ages 21-24 = < €500 27%

Ages 25-27 €500-999 m

Ages 28-30 14%, €1,000-1,499 14%
€1,500-1,999 0% |
€2,000+

Over 58% earn less than €1,000/month or have no income at all. 41% still live with parents. Family allowance is the

primary income source for the maijority.
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Financial Access & Digital Engagement

967

BANK ACCOUNT

Active account in their name.

Holdings by Product Type

== Debit card: 78%
¥ Savings acct: 34%
= Crypto: 10%

797

WEEKLY APP USE

Weekly engagement on apps.

== Credit card: 34%

U Insurance: 18%

Get Involved Project -2026 Slide 6 / 16 -Referencing: FL Survey presentation

78%

HAVE DEBIT CARD

Primary card usage weekly.

& Scam & Fraud Exposure

' Yes, no loss: 37%

* No: 38%

25%

MODERN PORTFOLIOS

On investment platform:s.

I Yes, lost $: 2%

7 Not sure: 6%



| Financial Resilience

How Would You Cover an Urgent Expense? Respondents were asked how they would meet an unexpected need

equivalent fo one month's income within a week.

487 287 3% 3%

USE SAVINGS ASK FAMILY / FRIENDS COULD NOT COVER CREDIT / BNPL / OTHER
Have individual reserves to Rely directly on close social Lack any available means Leverage debt solutions or

deploy immediately. circles or relatives. to absorb the cost shock. other flexible avenues.

While half could rely on savings, over a quarter depend on family — and a small but concerning group cannot cover

emergencies at all. This reveals meaningful financial vulnerability among the lowest-income respondents.
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Financial Knowledge: Strong Foundations, Critical Gaps

Six concepts were tested. Performance drops sharply on the concepts most critical for long-term wealth building.

Simple Interest 94% (STRONG)

Inflation 89%

Loan Cost 87%
Real Return 83

Diversification 71% (GAP)

I

Compound Interest 67% (CRITICAL)
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The 27-percentage-point gap between simple interest (94%) and
compound interest (67%) reveals a critical knowledge deficit in the
concept most essential for long-term wealth building — savings growth,

retirement planning, and investment returns.



Financial Behaviors: Responsible but Constrained

¥= Self-Reported Behavior Scores & Investment Activity (% allocated)
Behavior Metric (Scale 1-5) Mean Score 0% (none) m
Paying bills on time 4.5/5.0 0.1%-15% m
Spending tracking 3.8/5.0 15.1%-50% m
50%+ {
Comparing prices 3.8/50
Can't specify B%
Regular saving 3.7/5.0
Emergency buffer 3.7/5.0

One-third of respondents do not invest at all. Among those who do, conservative allocations dominate. Low income

and low product confidence are the primary barriers.
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Confidence, Trust & the Readiness to Learn

Self-assessed confidence reveals an important paradox: high motivation to learn paired with low trust in information and low

product confidence.

43 /5.0 3.8/5.0 2.9/5.0

WILLINGNESS TO LEARN GENERAL CONFIDENCE TRUST IN INFO & ACQUISITION
Explicit, universal request for verified General personal confidence levels Consistently poor trust levels towards
financial guidance paths. remain moderately high. retail acquisition structures.

The 4.3 wilingness-to-learn score is the highest in the confidence section — a rare alignment of need, awareness, and
motivation. But low frust in information sources (2.9) means this demand is currently unmet. Young people want to learn

— they just don't know who to trust.
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| Career & Mobility

2 The Mobility Imperative: 57% Looking Abroad 2= Top Reasons for Moving

A majority of respondents are either actively pursuing or strongly @ ¥ Higher pay — cited by ~40%

inclined foward international opportunities — driven primarily by 0 Better career prospects — ~55%

economic necessity, not adventure. $ Better quality of life — ~35%

Very likely By Education opportunities — ~25%

21% |
Likely 20% |
3

Already abroad

it Political / economic stability — ~18%

For Greece-based respondents (~70% of sample), this
Planning move '

signals a significant brain drain risk.
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Career Outlook

== Career & Market Expectations
Skill Adaptability Intent

66%

Plan to significantly improve skills, while only 3% expect

Improve a lot 15%
Improve somewhat

Stay the same

skills fo worsen.
Get somewhat worse 16%

Get much worse

Despite mixed economic outlook, two-thirds of
respondents show strong growth mindset and intent to
upskill — a positive foundation for educational

interventions.
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Supporting Evidence: What Do They Want to Learn?

Self-identified learning priorities map directly to the knowledge and confidence gaps revealed in the data.

& Investing Basics ©® Career Planning % Saving & Taxes

~50 mentions ~42 mentions ~35 mentions

The highest priority need requested for Crucial for mapping cross-border Includes pension structure mapping
strategic capacity building. professional opportunities. and monthly budgeting tools.

Key Mismatch Highlight: Investing basics is the #1 requested topic — yet only 25% currently use investment platforms and 67%

understand compound interest. The demand is genuine, urgent, and aligned with the gaps this research has identified.
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Deeper Analysis: Four Key Tensions in the Data

+. Knowledge vs. Behavior

They understand inflation &
interest, but one-third don't invest
and many lack emergency
buffers. Knowledge alone doesn't

drive action.

[~ Education vs. Income

High educational attainment (47%
Bachelor's+) but 58% earn
<€1,000/month. Structural barriers
prevent economic

independence.

(v Digital vs. Trust

79% bank digitally, but frust in
financial info scores only 2.9/5 and
social media use for finance is just
2.1/5. Reachable but skeptical.

& Confidence vs. Skill

General confidence is 3.8/5 but
product confidence is only 2.9/5.
Self-assessment may not match
actual capability — a risk for poor

decisions.

These tensions define the challenge — and the opportunity — for financial education programs targeting European

youth.
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Challenges & Limitations: What the Data Cannot Tell Us

oy
What the Data Cannot Tell Us: Understanding structural boundaries and regional data caveats.
A Sample Limitations © Data Quality & Gaps
Geographic concentration: ~70% of respondents are from No gender demographics: Restricts comparative
€& Creece. Other country cohorts are too narrow for deep @3 intersectional analysis across vectors heavily proven to
cross-border comparison. affect financial resilience.
Student bias: ~85% of respondents are university students. No prior education records: Hard o determine whether
» Youth outside the academic framework remain severely B exposure to finance courses in schools accounts for current
underrepresented. high success margins.

Self-selection: Active participation in voluntary formats Self-reported behavior metrics: Analysis depends entirely

& likely attracted youth with prior interest in finance, inflating =» on subjective self-evaluation, which remains highly

overall baselines. vulnerable fo compliance bias.

These limitations do not invalidate the findings but constrain their generalizability. Results should be interpreted as
indicative of patterns among educated, engaged, predominantly Greek youth — not the full European youth

population.
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Strategic Recommendations

. For Program Design . For Policy & Future Research

Build modular curriculums covering investing basics, career

) ' . ° Advocate for mandatory financial literacy in secondary and
planning, budgeting, taxes, and loan frameworks. terfiary education across EU member states

° Prioritize compound interest & diversification concepts during Monitor brain drain dynamics linked to international youth career
strategic deliveries. The weakest knowledge areas with the ° migration.
highest long-term impact @ Expand geography cohorts to capture balanced non-student

° Include scam prevention mechanisms due to the high (40%) structural data representations.

reported exposure rate. & Address youth economic precarity: structural barriers (low

income, housing, limited employment) undermine financial

autonomy
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